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WHERE DO YOUR NEW USERS COME FROM?
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HOW ARE ACTIVE USERS TRENDING? HOW WELL DO YOU RETAIN YOUR USERS?

User activity over time User activity by cohort
Based on device data only
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WHICH PAGES AND SCREENS GET THE MOST VIEWS? WHAT ARE YOUR TOP EVENTS? WHAT ARE YOUR TOP CONVERSIONS?
Views by Page title and screen class Event count by Event name Conversions by Event name
PAGE TITLE AND SCREEN CLASS VIEWS EVENT NAME EVENT COUNT EVENT NAME CONVERSIONS
Virtueel Beleggen | EUR 50.000 1.1K age_view 3.8K .
9gen| pagd No data available
Virtueel Beleggen | Portefeuilles 468 user_engagement 3.5K
Virtueel Beleggen | Dashboard 371 scroll 823
Virtueel Beleggen |... financieel risico! 310 session_start 622
Virtueel Beleggen | Markten 274 first_visit 224
Virtueel Beleggen | Aanmelden 228 click 14
Virtueel Beleggen | Registreren 165

View pages and screens = View events = View conversions =



WHAT ARE YOUR TOP SELLING PRODUCTS? HOW DOES ACTIVITY ON YOUR PLATFORMS COMPARE?

Ecommerce purchases by Iltem name Conversions ¥ by Platform
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